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http://www.youtube.com/watch?v=EJHmf-Xw8FQ


What is an 
online 
presence? 

Social media is all about sharing — what do you 
want to share as a scientist? 

Building an online presence involves intention 
and strategy.

Everything you do online, whether it be posting, 
liking, sharing, or messaging, reflects on your 
overall online image.

Building your presence takes time. Think 
long-term.



Best practices 
for safety, 
privacy, and 
well-being 
online

Being safe
- Don’t share your location 
- Don’t share personal info (phone number, 

address, financial info)

Privacy
- If you want to create a public account, know 

you are sharing your identity
- What is being shown in your photo? (ex: a 

credit card on your desk, unpublished lab 
notes)

Handling criticism or harassment
- Sometimes it is best to ignore a comment
- Is the comment posted in a constructive or 

genuine way? Or is it intended to instigate 
negativity?

- Reporting harassment or hate speech to the 
platform 



Keep your 
career goals in 
mind

Personal vs. professional
- Consider having public and private 

accounts

Think twice before sharing:
- Does this post/ re-tweet/ re-share support 

my image?

What type of career do you want to go into?
- Some industries are more social 

media-friendly
- Some industries prefer low social media 

profiles
- Government and defense industries will 

review social media accounts from 
applicants



Tips on how to 
BUILD your 
online 
presence

Making updates on your social media is like 
adding new chapters to the story of your 
career. 

Update your social media with your 
accomplishments, activities, research.

Follow/connect with your university, 
programs, alumni association, interesting 
thought leaders

Start sharing from established scientific 
organizations, the NIH, leaders in science 



Examples of what to share on your platform.

https://www.linkedin.com/posts/activity-6962418156187369472-4UMb?utm_source=share&utm_medium=member_desktop


#FaceOfScience - May 2023
#ThankYourMentor Day

(replace with screenshot showing 
hashtag being used in post)

Examples of engagement opportunities: 



http://www.youtube.com/watch?v=XZfcJXy7p_k


Why you need a 
professional 
brand.

Creating a professional brand allows you to 
have better control of your online image.

Your brand is how you are perceived online 
by future employers, connections and 
collaborators.

Your brand is also about communicating 
who you are and about your goals and 
values. 



How to develop 
your 
professional 
brand.

Reflect on your research career and highlight 
the most important things that can help you 
stand out. For example, Is there a project you 
are particularly proud of working on?

List the skills and talents you’ve attained as 
well as the ones you are looking to develop 
in the future.

Think about how your personal values align 
with your career and educational goals.

Look to professionals in your field that you 
have succeeded and study how they present 
themselves online.



LinkedIn
Establish a professional online presence



How you can 
leverage 
LinkedIn as 
professional 
networking 
tool.

When you graduate or change jobs you lose access to your 
university or work email. Connecting with people in your field 
allows you to stay in touch with them long term. 

Linkedin is like a resume that can be viewed 24/7. This is why 
sharing your accomplishments, publications and keeping your 
profile up to date helps to tell the story of your career.

Following the right people and organizations and joining 
groups can also help you find news and research, funding 
opportunities, jobs and webinars to increase your knowledge.



Building 
your 
LinkedIn 
Profile 

Use a high quality headshot for your photo

Write an engaging headline 

Provide a succinct “about” section

Include keywords for recruiters (look up jobs, use 
those in profile)

Examples: incorporating broad terms like 
“research” and more specific terms related to your 
area of study like “biochemistry” “artificial 
intelligence” “model organism” will help you 
stand out



Example of 
LI profile



Profile 
example



Connecting 
with People 
on LinkedIn

Example: Reaching out to a 
faculty member at a different 
university who is working on 

research in your area of interest. → 

Follow people you don’t know, and you want to see their posts 
without a formal introduction.

Send a connection request w/o message to people you already 
know or have met in person.

Send a connection request with a message to people you don’t 
know, but want to connect with. This is your opportunity to 
introduce yourself and your personal brand. 

Hello Dr. ______, 

My name is _______ and I’m a undergraduate researcher studying 
________ at University of ______. I enjoyed reading your most recent 
publication “______” because the topic is within my research area of 
interest. I am just starting my research career and am looking to 
expand my network. I would love to connect with you on LinkedIn to 
learn more about the field. 

Thank you for your time and I hope to stay connected. 

Sincerely,
______________ 



Connecting 
with people 
on LinkedIn, 
in person.

Tip: Use the LinkedIn app to 
pull up a QR code with your 
profile  to scan and add people 
to your network in person at 
events like conferences 

To access the QR code:

● Open the LinkedIn App
● Tap on the search bar at 

the top
● Tap the square icon in 

the upper right corner to 
bring up your QR code.

● Tap “Scan” to scan 
someone else’s QR code 
and add them to your 
network



http://www.youtube.com/watch?v=QD3lc75Q4RY


Finding your 
target 
audience.

Do you have message that you’re trying to share 
with the public?

Sharing your content to different platforms can 
help you find new audiences. 

With your audience in mind you can tailor your 
content or message to the right platform for 
your goals.


